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Why Enhancin% Tourism Sector is need of the hour?

Typically one of the most dynamic economic sectors, tourism related services are
labour intensive, with numerous links to other major segments of the
economy
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This permits everniunskilled workers in remote areas to become service
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Cities dependem‘ on tourism are s’rru%linﬁ to revive — — - -
their (ost economy

UN Chief Calls For Sustainable Recovery of Tourism

AN UPHILL TASK

tourists be allowed

» India currently third from
bottom in terms of recovery
among top 16 tourism markets
in the world (compared to the
same week in '19). At the bottom
in terms of weekly average

» Challenge continues as
overall travellers’ senti-
ment remains weak due
to curbs on Hotels and
virus spreading to now
tourist centers like Goa,
Rajasthan, North East,
Karnataka

> In South Asia, UAE, Thailand

seeing sustained recovery, hov-
ering close to 40% of bookings
recovery

» Globally, US, China, Germany,

Canada, see strong recovery

» In the week of August 9,

. India saw pick up in future
 reservations, but a consequent
| dip in Top 10 markets

i » Share of Tier-2 and towns on
 the rise. While Top 10 markets

were getting 90% and
above, week ending
August 2 saw ratio dip
Y\ to 18% with 22%

bookings going to

smaller destinations
like Amritsar, Jammu,
Coimbatore, Mysore,

Jodhpur and Rajkot

Delhi-NCR see recovery on two
trends | Aerocity hotels receive
bookings due to Vande Bharat
mission. However bookings in
Gurgaon, Faridabad, Noida due
to increase in ‘staycations’ and
small marriage events

wirus, the hospitality industry in
tor, is among the slowest to ...
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Businesses hit by Covid-19 lockdown, Darjeeling wants

-

“ocus is on domestic tourism... People
ave to get out of fear of travel’

ia at bottom of recovery
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TOURTST PSYCHOLOGY
Study from Travel and Tourism Survey

WHAT LS IN DEMAND? TOURTST PRIORTTIES

i A

keen on having an Like to experience
authentic experience exploration trips
\ &
== O 2 0 0
Make efforts to Plan their own itinerary
understand the social and b Hvei Safet ds ity is th
cultural values yglen.e, afety and Security is the
‘-'; e @ refers to visit the nearby most important concern of a
T (] tourist destinations tourist while travelling to a tourist
Willing to travel if there are destination.

opportunities to volunteer



APPROACH TOWARDS THE PROPOSAL W

ENHANCE
EXPLORE THE UNEXPLORED

Lack of authentic

ClTY(D Local Economy Information (Data
uring Effected is scattered)

. TOURIST
pander
ic) Revamp TOURﬁgl\O/I authentic/local
Tourism experience
TOURISM Lack of empathy

towards the place

INCENTIVISED
VOLUNTOURISM

CULTURAL

MAPPING

DIGITAL
PLATFORM
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So our dn{ﬂl plafform solve; half o ﬂne Pro uﬁor au
| nd the rest half will be solved o fhe 0. of cases dr_p " ]
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Growth ratein Top Tourist States for foreign
and Domestic tourists from year 2018 to 2019 : f |

r

-> Dharamshala SC area- 28 sqgkm ‘:,3}
- Panjim SC area - 8.12 sgkm
- ShimlaSC area-35.34 sq km

NDMC SC area - 43.7 sq km f
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|ets take a tour of your city

Why the city needs this platform?




DIGLTAL PLATFORM MIND MAP......
Nim is to develop a di%ital platform out of the ideation process e
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Dharamshalas

Communit ACCOMO
centres

ENHANCE
L \PLORE THE UNEXPLORED

HOME

N - N Y / DATIONS
Landing Page with a glimpse E Real-time City Tourism 7
all the headings Stats -
Hostel/Paying guests
Hotels/Resorts
ABOUT
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Experience the city like never before

using Your MOBLLE PHONE



https://docs.google.com/file/d/16NqrwAww5i9WgxuhWcqx5YfMoc4SPX6z/preview

BENEFLTS °
TO THE TOURTSTS

- - -
Explore anc 10 THE CTTY -
Experience local /
culture \
Increased \
purchasing power \
Digital Exploration N\
\
\
Budget, Bridge demand N

Experience, time and supply gap
based itinerary

Authentic and
safe tourist
experience

Boost in local
economy




-

-

7”7
Y

-

The di%ital platformt proposed well
ali%ns with the vision statement of
gour Smart City!
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DHRMSLA AN B DEVELTPED AS COMUNIT BSE OORSTE ~~

ALIGNMENT WITH THE

SARTCITIVISION | ORGANISHTIONSIWOLIED PROPOSHL

DHARAMSALA
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Q-0 @ 99

Sep’rcmber October November December January February

Finalisation of city City exploration Required data Required data Development of Launching digital
and its requirements along with aggregation and aggregation and digital platform platform for the
as per project outline. documentation, initiation of digital clavelelp T ©f development. smart city with
platform development.  digital platform A
surveys and PHASE-01 S —— PHASE-03 alterations and
carryingout "1 Home PHASE-02 1 W modifications if
cultural mapping. 2. About the city 1.  Go Digital Itinerary any.
3. Destinations 2. Getintouch based digital
4.  Accomodations 3. Thelocal page

Store



|

< ESTIMATE
20 lacs - Approx cost estimation
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Do you have any questions?
You can reach out to us at:

iscfteamenhance@gmail.com

Veronica
Chopra Wijunamai

| Rohitaash
Debsharma


http://bit.ly/2Tynxth
http://bit.ly/2TyoMsr
http://bit.ly/2TtBDfr

