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City overview

NAGPUR

Nagpur is the winter capital of Maharashtra, with
a population of around 2.5 million - making it the 7
third most populous city in State. . | —

Nagpur is also economic and social centre of
Vidarbha region.

The city is located at the exact centre of Indian
peninsula. Nagpur is an emerging metropolis.
Most of the peripheries of nagpur records
dismally low population density with few
exception, almost all density is concentrated Iin
cities central location and busting residential
cum market places.
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Parameters of site selection

 Land use

* Need of people

* Pedestrians footfall

e Historical/ Cultural influence
* Street activities

* Open spaces/ parking lots

* Informal vending

e Building typology

* Transport network



Introducing our Core team members
v teme | bt

Smt. Buveneswari S CEO, NSSCDCL

Shri Mahesh Moroney Dy.CEO, NSSCDCL

Dr. Pranita Umredkar Project Manager (GM, Additional Charge) Env. Div.
Mr. Moin Hasan Project Manager, Mobility Division

Shri. Rahul Pande Chief Planner

Shri. Manish Soni Public Relation Officer

Dr. Sheel Ghule GM, e-governance

Dr. Parag P. Armal Project Executive, Environment Division
Shri. Vikrant Sali DCP Traffic

Shri. Farooq Niyazi Traffic department NMC

Shri Vivek Ranade Civic Action Guild Foundation

Ar. Harshal Bopardikar = Architect, Urban Planner (Collaborator)
Mr. Amit Shirpurkar Architect

Amruta Deshkar Accounts Officer

Shrikant Ahirkar Project Manager



Flagship intervention-
Burdi market- Option 1

Burdi is a primary market street with high
pedestrian footfall. It has a intermodal hub at one
end of the market. It is currently a one way street
overcrowded by pedestrians. There are lot of
spillover activities and informal vendors throughout
the stretch. This street has an RoW of 18m.

Land use Mixed land use

Need of people Organized activity

Pedestrians footfall 3200 3200

Historical/ Cultural influence 5

Street activities Shopping, informal vending

Open spaces/ parking lots 3%

Informal vending High £ e

Building typology Mixed use

Secondary street

Transport network Source : ANI, Diwali shopping



Flagship intervention-
Mahal market- option 2

Mahal is the old market area with high pedestrian
footfall. It is the point from where the city grew. It is
currently is a two way street heavily occupied by
pedestrians and vehicles alike. There are lot of
spillover activities and informal vendors throughout
the stretch. It has an RoW of 10m.

Land use Mixed use
Need of people Social distancing
Pedestrians footfall -

Historical/ Cultural influence 08

Street activities Vendors & on-street parking
Open spaces/ parking lots 9.2%

Informal vending High

Building typology Commercial residential

Primary y 7 | 1] w S
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Transport network
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Neighborhood intervention-
Traffic park- option 1

Traffic park is a heterogeneous neighborhood with
different typologies of houses and newly developed
commercial area. It houses various eateries
resulting into unorganized parking and spillover on
the active carriage way. It has an ROW of 24m.

SUGANDHA
SABTAGR HA &

Land use Mixed use

Need of people Social distancing
Pedestrians footfall 800-1000

Historical/ Cultural structures -

Street activities Vendors & on-street parking
Open spaces/ parking lots 6.2%

Informal vending medium

Building typology Commercial residential

Transport network Secondary street
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Neighborhood intervention- frrm
Sakkardara road- option 2 s

Sakkardara road is a secondary connector to chota Il
taj bag road. It houses to the sakkardara lake front,
entrance to Lakshminarayan mandir, Sakkardara =
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garden and Sant Dnayneshwar garden. It has an - = smg:.;ﬁmms% T
ROW of 12m. S mminm iy _
i 58 o
Land use Mixed use ﬁ ﬁ —— DHYASNIE:IIWAR
Need of people Safer streets

Pedestrians footfall .

Historical/ Cultural influence 08
Street activities Vendors & on-street parkingg

Open spaces/ parking lots ~ 7.2%

Informal vending Low
Building typology Commercial residential

Transport network Secondary street




NSSCDCL- Reach out

NSSCDCL is an actively working organization aiming
towards maximum interaction with its citizen

We have recently established our presence on social
media platforms such as Twitter, Instagram,
Facebook and Whatsapp.

We, along with our collaborators are spreading
message through posters design, sharing and
reposting through our network in relevant groups.

We are using hashtags such as #streetdpeople
#Architects #urbanplanners #urbandesigners
#istudents #competition #streetdesign #saferstreets
etc.

We have also been tagging partner institutions such
as @itdpindia @MoHUA India  @FitIndiaOff
@smartcities while posting for the same.

We are expecting 30+ entries from various practicing
students, architects and urban planners/designers
for the competition.
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- STREETS FOR

NSSCDCL IS INVITING ALL THE ARCHITECTS,
URBAN DESIGNERS AND PRACTITIONERS TO
DEVELOP A DEDICATED PEDESTRIANIZED
STREET IN YOUR OWN CITY, NAGPUR.

HOW TO REGISTER? TIMELINE

Interested folks send the - TEAM REGISTRATION
following details to -
“ pranitaumredkareyahoo.in ” ° CONTEXT DEVELOPMENT
°* NAME . CONCEPTUAL DESIGN
e COLLEGE/FIRM DEVELOPMENT
e DESIGNATION
* MOBILE NUMBER -+ FINAL DESIGN SUBMISSION
e EMAIL ID
NOTE -
A team can have maximum 5
members. You ¢ Iso participat:
dividually.

HURRY UP! LAST DAY OF REGISTRATION

FOR QUERIES CONTACT

HARSHAL BOPARDIKAR
9673581779
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STREETS FOR PEOPLE
CHALLENGE

Under the STREETS FOR PEOPLE CHALLENGE , the
city will test atleast one pilot; comprising of a
flagship public space project and a liveable
neighbourhood.

Participants can select either or both of the sites
to provide design solutions.

FLAGSHIP PILOT SITES

SITE A - SITABURDI STREET SITE B - MAHAL STREET

'NEIGHBOURHOOD SITES
SITEA - TRAFFlc PARK AREA SITE B - SAKKARDARA AREA
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BASIC PARAMETERS FOR THE PROPOSED INTERVENTIONS
ARE AS FOLLOWS -

1. THE SITE SHOULD BE IN NAGPUR.

2. THE STREET HAS TO HAVE MAXIMUM PEDESTRIANS
FOOTFALL THROUGHOUT THE DAY.

3. THE INTERVENTION SHOULD AIM TOWARDS COMPLETE
PEDESTRIANIZATION.

4. LOCAL CONTEXT HAS TO BE STUDIED AND CATERED TO.

HURRY UP! LAST DAY OF REGISTRATION B s coniact

HARSHAL BOPARDIKAR
96735581779
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STREETS FOR PEOPLE
CHALLENGE

SUBMISSION GUIDELINES

1. Maximum folder size : 25MB

2. Team registration ID and sheet should be
mentioned at the right bottom corner of every
sheet.

3. The registration ID will be sent to you on your
mail IDs.

2 Al Sheets in .pdf/ .jpeg format

Slide deck of maximum 20 slides

The submission should cover the following -
1. Key Plan

2. Design concept

3. Detailed plan and sections

4. Implementation strategy adressing on
site chaleenges

5. Rough budget estimate and phasing

6. At least 3 renders

7. 200-300 word write up



Survey and Awareness campaign by NSSCDCL
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Vali Building, Sitabuldi, Nagpur, Maharashtra 440012,
India

Latitude
21143785

Local 06:13:00 PM
GMT 12:43:00 PM

Longitude
79.0817776°

Altitude 242.5 meters
Monday, 21-09-2020

NSSCDCL conducted
survey with the shop
owners at burdi market
for pedestrianization of
the stretch.
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